MEDIA STUDIES [§l}

SKILLS

Year 11

Studying towards the
component 2 exam,
focusing on visual
media including:

TV Sltcoms
Music Videos
Social Media

Producing the non-
exam assessment
based on the design
brief provided by the
exam board.

Year 10

Studying towards the
component 1 exam,
studying a range of

set products including:

Print Advertising
Film Marketing
Magazines
Newspapers
Video Games
[Nelo]le}

Planning and
researching the Non
Exam Assessment

Year 9

Foundational skills in
Media

Understanding Media
language including
how and why it is
used.

Understand how
contexts influence
media products.

Media production
skills.

SPRINGFIELD”
SCHOOL

KNOWLEDGE

The future: fighter studies in Film, Media, Journalism,
Marketing, Advertising or other creative subjects.

Careers: Media production, PR, advertising, marketing,
journalism, education and more.

Friends - Completed Lizzo, Justin Bieber, TLC &
context, and Representations, media %
audiences, submitted language, context, audiences & o
industries industries =

NON EXAM

ASSESSMENT MUSIC VIDEOS & SOCIAL MEDIA

Modern Family - genre
conventions, representations

First draft created, photography started
Audiences, industries

TV - SITCOMS

NON EXAM TV - SITCOMS

ASSESSMENT

The Sun and

The Guardian
Media language /
representations

Fortnite - Industries &

. Desert Island Discs
Audiences

- Industries &
Audiences

NON EXAM
ASSESSMENT

VIDEO GAMES

James Bond - No
TIme to Die & Man
with the Golden

Gun

GQ & Vogue
Representations of
ethnicity and
gender.

Planning and
research

NEWSPAPERS

MAGAZINES FILM MARKETING

Representation,
genres, and
media language.

Social Media
Industry &
Representations

Audiences,
Industries,
Websites

PRINT ADVERTS

MAGAZINES GAMING

GCSE Set
Products: NHS 111
& Quality Street

Introduction to
Representotions/ Language,
Camera shots and music

videos

Introduction to
Audiences [ Industries
and Producing Print

ads

PRINT
ADVERTISING

MUSIC VIDEOS
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